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All copyrights in the text, logos, graphics, symbols, photo§raphs, videos, and other material (the “Works") provided are owned by either the Conservative Party of British
Columbia or the Party's third-party licensors. You are prohibited from copying, reproducing, modifying, distributing, communicating, displaying or performing any of the
Works for any purposes, except if you are (i) an advertising agency of the Party, (ii) a registered Party Electoral District Association, (iii) a nominated candidate of the
Party, (iv) a member of the Party’'s caucus, or (v) an authorized Officer of the Party, and will use the Works to (a) campaign under the umbrella of the Party, (b) positively
Bromote the Party's activities, or (c) inform the public about the Party in a positive manner regarding its activities, statements and campaigns; or if you have otherwise
obtained a prior written authorization to do so by the Party. Nothing stated or implied on this website must be considered a license or authorization to use the Works by
persons and for purposes other than those expressly mentioned above. Without limiting the generality of the foregoing, uses categorized as a commercial endeavour,
as well as use of Works of the Party's third-party licensors, which are subject to third-party licenses’ terms and conditions, are not covered by the exceptions above.
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Introduction

The Conservative Party of
British Columbia was
founded in 1900 to stand
against the ineffective non-
partisan government in
power. Richard McBride as
leader led the party to its
first election in 1903 where it
won a majority and took
power of the province.

Branding is fundamental to
a successful campaign. This
branding guide is intended

for internal use for the
Conservative Party to best
reach voters and

communicate party values.

BRAND IDENTITY
The purpose of a brand
identity IS to set

expectations for voters. A
consistent party must prove
itself through consistent
branding. A strong party
brand will generate

(1) Recognition, (2) Referrals,
and (3) Internal synergy.
Recognition is fundamental
as voters will choose a
familiar brand. This
recognition leads to word of
mouth and referral
generation. Lastly,
campaigns are busy and
laboursome. As a party, we
hope to streamline the
campaign process for staff
and volunteers.

BEYOND A LOGO

Branding is far more than
simply a logo. When
thinking of the Conservative
brand, consider all the ways
British Columbians interact
with the party. Contact may
be digitally, over the phone,

at their doorstep, or in
countless other places.
Branding must tell a

cohesive and exciting story
because it is a fundamental
way of connecting
emotionally with the
internal team and external

voters. Keeping a
consistent and authentic
brand is as important as

keeping our promise to the
voters






Logo Guide

WHEN TO USE

The logo is generally used with the
part name as an element. The logo
may be used alone when space is
limited.

INTACT

Maintaining a fully intact logo is
essential for brand recognition. The
logo must remain opague, among
the colour selection listed, and
without a tilt/angle.

SIZE

The logo should not appear smaller
than 0.85cm or 33px wide.

-

0.85cm
33px

Minimum Size




©
HORIZONTAL WORDMARK

WORDMARK

The Conservative wordmark should
be used whenever possible to
optimize brand recognition. ":::"
Horizontal and stacked are
permissible.

COLOURS

The dark logo with a light blue wave Q CONSERVATIVE

is the default wordmark. Other

colour options are available when " PARTY OF BRITISH COLUMBIA
aesthetically preferrable. Black and
white logos are allowed on print
outs only.

f' CONSERVATIVE

PARTY OF BRITISH COLUMBIA

BACKGROUND

The Conservative logo must be
placed on a simple background
whenever possible to ensure
maximum readability.






Visual Don'ts

DON'T

DO THIS
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Change logo order

1 Low contrast
| background

Text effects/
stretching

Complex
background

Remove elements

Tilts/angles

Change colours

Use old logo
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Colours Conservative Party of British Columbia Branding Guide O

Row [A] : Conservative Blue CGray-Scale & Accents
Conservative Blue
CMYK: 68:39:0:32 Hex: #004AAD Pantone: 2728c  ROW [A] should be used Rows [B] and [C] should be
I ' ' whenever possible. used sparingly. Row [B]
Light Accent Specifically, Conservative  provides helpful tertiary
CMYK: 68:29:0:0 Hex: #51B6FF Pantone: 298 C Blue, should be colours for body text and row
recognizable asitisthe  [C] used sparingly for small
Dark Accent main colour of the pops of colour digitally. Use
CMYK: 49:22:0:51 Hex: #00457D Pantone: 541C  Conservative Party. should be avoided on printed
literature.
Row [B]
Black

Conservative

CMYK: 0:0:0:100 Hex: #000000 Pantone: Black 6 C [A]

Neutral Gray Blue
CMYK: 0:0:0:55 Hex: #737373 Pantone: 424 C
CMYK: 0:0:0:0 Hex: #FFFFFF Pantone: N/A
Row [C]
[B] White
Red Accent
CMYK: 0:88:88:0 Hex: #FF1F1F Pantone: 1788 C
Dark Maroon
CMYK: 0:71:71:29 Hex: #B60000 Pantone: 1805 C
CMYK: 0:34:100:0 Hex: #FFA800 Pantone:130C  [C] Yellow
Accent
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Primary Typeface

League Spartan C o N

League Spartan has been selected as the
primary font for the Conservative Party of
British Columbia for its simplistic yet

modern feel. It is sans serif which
contributes to high readability on a small
scale. This font should be used for headers

and titles in both lower and uppercase font

League Spartan is based on Matt Bailey's
Spartan, and later updated to its current
form by Tyler Finck.

abc ABC

Cc Cc Cc Ce Ce |V E

Extra i League  Extra Black
Lght M Spartan  Boig



https://fonts.google.com/specimen/Spartan
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Secondary Typeface

Montserrat

Montserrat has a smooth and easy to read
typeface. It is sans serif and was specifically
designed for long strings of text. Use this
font for body text and as a complement to
League Spartan.

Julieta Ulanovsky was inspired to design this
typeface by admiring old posters and signs

in Montserrat Buenos Aires. In 2017, Jacques
Le Bailly redesigned the font family with
longer body text in mind.

abc ABC
(Cc CcCcCc Cc

; Extra Semi Extra
Thin Light Montserrat Bold Bold

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliguip ex ea commodo consequat.

TREVOR BOLIN

Langely e Kootney West

e Parksville-Qualicum e

Burnaby North ¢ Skeena
e Kelowna Lake Countrye
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