
MARIJUANA 
THE BIG WINNER IN 2014 
NOVEMBER ELECTIONS      

Alaska, Oregon and Washington D.C. legalize 
any use of marijuana by adults 21 and over. 

Alaska - 52% YES  48% NO 
Oregon - 54% YES  46% NO 

Washington D.C. - 70% YES  30% NO 
     Although medical marijuana did not become legal in 
Florida because it needed 60% of the vote, it did re-
ceive  58% of the vote. 
     58% is a significant victory as  58% is a higher per-
centage of votes than most candidates got in Florida’s 
elective office races. Another way to look at is if a can-
didate had to get 60% of the vote to get elected in Flor-
ida, almost every single elected office would be vacant. 
     Medical marijuana was legalized in Guam. Initiatives 
in cities across the country to decriminalize or even 
legalize marijuana went well for the most part, but in 
California medical marijuana collective ordinances did 
not do that well – but taxing medical marijuana sure did. 

     In 2012 Colorado and Washington legalized mari-

juana. The sky did not fall and voters know it won’t fall 

in Alaska, Oregon and Washington D.C. either. 

     Prior to the November election, some Republicans 

in congress threatened to introduce legislation to over-

turn any legalization initiative passed by voters in 

Washington D.C. Does the Republican takeover of the 

U.S. Senate threaten the progress that has been made 

on both medical marijuana and marijuana legalization? 

Will Republicans attempt to reverse the legalization 

initiatives that have been  passed? What can they do? 

What can we do if they do? 

Join the Brownie Mary Democratic Club 
the only organization affiliated with a major 

political party working to protect medical mari-

juana patients and end marijuana prohibition. 

End Marijuana Prohibition 

Re-Legalize Marijuana 
Restore Compassion & Common Sense 

Join a           

Brownie Mary       
Democratic Club     
in your Democratic    

Central Committee 

If there isn’t one, 
then form one 

For more information go to: 

www.browniemaryclub.org 

or call 760-799-2055 

   Brownie Mary 

Democratic Club 
Promoting the Democratic Party 

Protecting medical marijuana patients 

Repealing marijuana prohibition 

Reforming America’s Drug Laws 

Don’t you wish there was one everywhere? 

Then make it happen by donating to our NEW 
CLUB FUND dedicated to helping new clubs 
open in every California Democratic Central 
Committee. More clubs means more people 
and that means more Democrats. 

To donate go to 

www.browniemaryclub.org/donate 

Think its about time 
there is a          

Brownie Mary        

Democratic Club     
in the                     

Democratic Party? 

YES WE  
CANNABIS 



enim ad minim veniam, quis nostrud 
exerci taion ullamcorper suscipit lobortis 
nisl ut aliquip ex en commodo conse-
quat. Duis te feugifacilisi per suscipit 
lobortis nisl ut aliquip ex en commodo 
consequat. Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diem 
nonummy nibh euismod tincidunt ut 
lacreet dolore magna aliguam erat volut-
pat. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 

E-mail: someone@example.com 

BUSINESS NAME 

SECONDARY HEADING 
Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diem nonummy nibh euismod tin-
cidunt ut lacreet dolore magna aliguam erat volut-
pat. Ut wisis enim ad minim veniam, consequat, 
vel illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan et iusto odio dignissim qui 
blandit praesent luptatum. Lorem ipsum dolor sit 
amet, consectetuer adipiscing elit, sed diem 
nonummy nibh euismod tincidunt ut lacreet 
dolore magna aliguam erat volutpat. Ut wisis enim 
ad minim veniam, consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan. 

SECONDARY HEADING 
Lorem ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diem nonummy nibh euismod tin-
cidunt ut lacreet dolore magna aliguam erat volut-
pat. Ut wisis enim ad minim veniam, quis nostrud 
exerci tution ullamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. Duis te feugi-
facilisi. Duis autem dolor in hendrerit in vulputate 

velit esse molestie conse-
quat, vel illum dolore eu 
feugiat nulla facilisis at 
vero eros et accumsan et 
iusto odio dignissim qui 
blandit praesent lup-
tatum zzril delenit au gue 
duis dolore te feugat 
nulla facilisi. Ut wisi 

Caption describing pic-
ture or graphic. 

MAIN INSIDE HEADING 

The most important 
information is in-
cluded here on the 
inside panels. Use 
these panels to intro-
duce your organiza-
tion and describe spe-
cific products or ser-
vices. This text 
should be brief and 
should entice the 

reader to want to know more about the 
product or service. 

You can use secondary headings to or-
ganize your text to make it more scan-
nable for the reader. 

Lorem ipsum dolor sit amet, consec-
tetuer adipiscing elit, sed diem 
nonummy nibh euismod tincidunt ut 
lacreet dolor et accumsan et iusto odio 
dignissim qui mmy nibh euismod tin-
cidunt ut lacreet dolore magna aliguam 
erat volutpat. 

Caption describing 
picture or graphic. 


