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CASA of Travis County 
Job Description 

 
Job Title:   Director of Communications 
 
Date:    September 2022 
 
Reports To:   Chief Executive Officer 
 
 
About CASA 
Mission: CASA of Travis County exists to promote and protect the best interest of children who have been abused 
or neglected, by training volunteers to advocate for them in courts, in schools and in our community to help 
them find safe, permanent and loving homes. 
Vision: For every child who needs us, CASA of Travis County envisions a trained volunteer advocate, a safe home 
and a promising future.  
 
We operate with…  
Integrity: we are committed to the best interest of the people we serve and of the organization we represent. 
We approach people and challenges with honesty, trustworthiness and openness. Excellence: We strive for 
continuous improvement, to be the best we can be, individually and collectively. We are accountable. Action: 
We get things done. We are determined, creative, strategic and goal oriented. We persevere. Empowerment: 
We build resilience in each other to succeed in this rigorous work. We are empowered when we demonstrate 
the courage of our convictions. We empower others when we listen and respect their thoughts, opinions and 
feelings. Inclusion: We are stronger as a group when diversity and uniqueness are valued. We strive for equity. 
Generosity: We assume the best about each other’s intentions. We speak of others with kindness and treat one 
another with care and compassion. Hope: We remember that good can arise from difficulty and we look for 
optimism. We believe in the power of one person to change another’s life for the better.  
 
              
 
General Summary 
 
The Director of Communications leads initiatives to achieve CASA’s mission by creating and executing a 
comprehensive, strategic and sustainable communications plan targeted to CASA’s diverse audiences, including 
volunteers, donors, staff, community partners, media, influencers, and the broader public. The Director of 
Communications works closely and collaboratively with all parts of the organization to ensure achievement of 
CASA’s goals and the success of its programs, services, and events. The Director of Communications reports 
directly to the Chief Executive Officer and supervises members of the communications and marketing team. 
Though the Director of Communications is supporting the goals of other teams, the Director is also able to drive 
planning, action, and deadlines to ensure that goals are met.  
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Essential Responsibilities and Duties 
 

1. Leadership and Collaboration (15%) 
a. Collaborate on an ongoing basis with program (advocacy, recruitment, training, engagement), 

development and administrative teams and ensure communications team is engaged in 
understanding and supporting all parts of the organization.  

b. Supervise, guide, and coach members of the communications and marketing team, ensuring 
effective delegation and time allocation to provide effective support to all teams at CASA. 

c. Develop strategies to support the organization’s future growth through implementation plans, 
including staffing, budgeting, and campaigns to promote CASA’s name ID and increase 
community awareness and support for CASA’s mission and vision. 

d. Lead CASA’s crisis communications team and regularly review and revise the crisis management 
plan to ensure it promotes and protects the best interests of CASA and the people we serve.   

e. Develop, execute, measure and revise, as appropriate, an annual communications plan, with 
clear metrics and deadlines, that ensures effective communications support to all teams at 
CASA, particularly Community Engagement and Development.  

f. Provide guidance and support to Chief Executive Officer and HR staff on external staff 
recruitment branding and marketing and creation of internal communications plan. 
 

 
2. General Communications/Branding (25%) 

a. Ensure external communication plan affirms and reinforces CASA’s core values, including 
inclusiveness, diversity, and respect for all cultures and ethnicities; honorable and respectful 
involvement in the child welfare system; and independent and educated recommendations, 
true to our understanding of each child’s best interest, that prioritize children’s safety and, 
wherever possible, preserve connections to their families. 

b. Provide editorial guidance on CASA messaging that aligns with external audience needs while 
meeting the needs of our program team and respecting our clients, volunteers and stakeholders. 

c. Manage CASA storytelling to ensure stories are consistently collected and documented from the 
program team, and that stories are properly evaluated and deidentified before use to protect 
the confidentiality of our clients and volunteers.  

d. Cultivate relationships with key media and influencers (TV, radio, print, and digital outlets). 
e. Monitor media coverage of CASA, child welfare, foster care, child abuse and related issues. 
f. Supervise digital and traditional advertising budgets, manage or supervise external vendor 

relationships, and develop and manage media sponsorships. 
g. Oversee website development and design efforts, and online registration and donation systems. 
h. Supervise all professional print projects and design to maintain CASA branding standards. 
i. Ensure appropriate print collateral that meets organizational needs and complies with brand 

guidelines. 
j. Coordinate communications efforts with NCASA and TXCASA messaging and campaigns when 

appropriate; maintain compliance with NCASA standards. 
k. Comply with CASA’s financial policies to seek bids and secure the most cost-effective 

marketing/advertising services for awareness/recruitment efforts. 
 
 
 
3. Collaboration with and support of Community Engagement Team (30%) 
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a.  Consult with the Community Engagement team on communications strategies to assist in meeting 
CASA’s volunteer recruitment & retention goals. Ensure that the communications team has 
clarity on actions and timelines to provide thorough support for achievement of those goals.  

b.  Collect and analyze data and collaborate with the Community Engagement team in using data 
to evaluate the success of different initiatives toward volunteer recruitment & retention goals. 
Make data-driven recommendations as appropriate for course corrections to plans or initiatives. 

c. Ensure that the necessary time and resources, both internal and from vendors, is allocated to 
activities supporting the goals of the Community Engagement team.    

d. Ensure that CASA’s plan for paid or pro bono advertising is reviewed frequently and that 
necessary changes are made when appropriate. Maintain close communication and positive 
relationships with outside vendors and partners. 

   
 
4. Collaboration with and support of Development Team (30%) 

a. Consult with the Development team on communications strategies to assist in meeting CASA’s 
fundraising goals. Ensure that the Communications team has clarity on actions and timelines to 
provide thorough support for achievement of those goals.  

b. Collect and analyze data and collaborate with the Development team in using data to evaluate 
the success of different initiatives toward fundraising goals. Make data-driven 
recommendations as appropriate for course corrections to plans or initiatives.  

c. Ensure that the necessary time and resources, both internal and from vendors, is allocated to 
activities supporting the goals of the Development team.  

d. Ensure that all fundraising messaging, materials, and programming are mission-focused and 
prioritize confidentiality and respect for the children CASA serves and their families.   

 
 
Knowledge, Skills and Experience 
 
Required 

1. Bachelor’s degree in liberal arts, communication, marketing, journalism, or related field. 
2. 7+ years of progressively responsible experience. 
3. Experience leading teams of 2 or more.  
4. Demonstrated experience in development and execution of communications/marketing plans in 

support of organizational goals. 
5. Excellent written and verbal communication skills.  
6. Demonstrated experience in media relations, crisis communications, storytelling, content strategy, and 

digital marketing.  
7. Demonstrated experience with Adobe Creative Cloud, major social media platforms, HTML and content 

management systems. 
8. Demonstrated ability to be precise and attend to details. 
9. Demonstrated ability to be discrete and handle sensitive information. 
10. Demonstrated ability to balance major projects, work under time constraints, show initiative and follow-

through, meet deadlines, and be organized, productive, and goal oriented. 
11. Demonstrated ability to work independently as well as in collaboration with a team. 
12. Demonstrated critical thinking and problem-solving skills. 
13. Demonstrated commitment to diversity of thought, experience working effectively with a diverse 

population, and understanding of race and equity in larger systems. 
14. Demonstrated integrity, honesty, and ethical conduct. 
15. Demonstrated resilience, flexibility, and self-awareness.  
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Preferred 

1. Spanish language – Limited working proficiency or higher on Interagency Language Roundtable (ILR) 
scale. 

2. Experience in online fundraising and event planning and promotion.  
3. Experience in volunteer recruitment. 
4. Experience in social media engagement. 
5. Experience with CASA and/or knowledge of the CASA model.  

 
Physical Requirements and Work Environment 
 
The Director of Communications will be expected to have daily transportation to attend meetings.  The position 
requires a flexible schedule as events and meetings may occur in the evenings or on weekends.  They will spend 
some time in the office that could involve intermittent physical activities including bending, reaching, sitting, 
and walking during working hours. Additionally, it is anticipated that the person may spend several hours of each 
day seated at a PC.  Reasonable accommodations may be made to enable a person with physical disabilities to 
perform the job.  Because we are a dynamic and changing organization, responsibilities and duties included in 
this job description are subject to modification as the needs of the organization change. 
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