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WHAT WE DO

CicLAvia transforms our city streets
into temporary car free playgrounds

FOR CYCLISTS, RUNNERS, ROLLERS & YOGIS

FOR FURRY FRIENDS & FOLKS ON FOOT

FOR BRUNCHERS, LUNCHERS & SNACKERS

FOR DANCERS, ARTISTS, MUSICIANS & POETS

FOR SHOPPERS, COLLECTORS & ENTREPRENEURS
For anyone and everyone who

wants to celebrate the unique
heart and soul of LA



estern Avenue

II 'I-- 4
2, L "y i L e
L h o : &, Prosonted by Metro .
e S L =
. = il ¥ o - - 1 S
X > 5 F r a k- L = R s - -
~ 3 Y s \ P \ 4
P = \ Py - 4 ? o = g
y - - R — =< y X
o B X s f - - = . i
O 4 o 4 = ™~ # : o \ J 9
= - ) > ’ ; .7 - el : [ he-rt. \ f i i\ 4
4 [ Y s ; - i 3 y e | ( ' AN PR %‘ i Lo &
ot W ' (PN i - ) T ¥ [ t i)
) & /
) i 4 & i : r,

160,000
annual attendees

200,000 followers

45% Women

38% Hispanic

38% White

14% Asian

7% African American

3% Other




REACH / MEDIA

FURNITURE

40+% 5.6M 140,000 300

Email Social Media Fans Across Earn Media
Open Rate Impressions All Social Platforms Features



BURBANK @

ENCiNO
GLENDALE
UNIVERSAL PASADENA
STUDIOS

HOLLYWOOD SAN GABRIEL
WEST
HOLLYWOOD @ . 2

DOWNTOWN LA
@ KOREATOWN @

SANTA
MONICA

DATE EVENT

CicLAvia — West Adams meets University Park

CULVER WEST ADAMS
% 2L @ HISTORIC
SOUTH CENTRAL . . .
s (10) @ N\, April 6 CicLAvia — Koreatown meets Hollywood
@ INGLEWOOD @

e CicLAmini — Pico Union

105

Aug 17 CicLAvia — Culver City meets Venice
405 . CicLAvia - Historic South Central meets Watts
. Deadline: July 14

@ Oct 12 CicLAvia — Heart of LA

v sl et Deadline: August 12
A

. CicLAvia — Melrose Ave
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STRATEGIC
PARTNERSHIPS
CUSTOM
ENGAGEMENTS
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STRATEGIC PARTNERSHIPS

PRESENTING EVENT HUB PROGRAMMING
PARTNER ANCHOR PARTNER

THE ORiging,

ymorrow /.
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Elevate your Brand e Create an Experience o Be a Destination o Extend on Social



CUSTOM ENGAGEMENTS
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Create a Memorable & Unique Experience

Promote Pre-Event o Social media during event day o Follow Through Post-Event



BRANDING OPPORTUNITIES

ALL PACKAGES INCLUDE

Social media during event day e Activation listing on website activities page

Linked logo on CiclLAvia website event page e
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BRANDED BIKE BRANDED BRANDED SEATING

EXHIBIT or
SAMPLE PARKING PEDICAB FLEET AREAS

$5,000 $10,000 $15,000 $25,000



SAMPLING/10 x10 BOOTH

Listing Annual
Linked Event on Event Day . Press

. # of . . Newsletter Social

Price Logo on Recap Website Social i ) Release
Events ) . . Inclusion Media .

Website Report Activities Media Inclusion

Collabs

Page
Five Event
Sampling/Booth $22,250 5 X X X X X X
Package

Single Event
Sampling/Booth $5,000 1 X X X X
Package




BRANDING OPPORTUNITIES

RATES PER EVENT

All Seating Areas $25,000

Bike Parking $10,000




For further information, questions, or
sponsorship opportunities, please contact:

Meisha Rainman
meisha@ciclavia.org



https://calendly.com/meisha-ciclavia/ciclavia-sponsor-intro?month=2024-10

