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THANK YOU TO OUR DONORS!

Airly Foods

Ancient Nutrition
Aspect Consumer Partners
Badger

Banyan Botanicals
Barry A. Cik

Beatbox Beverages
Beneficial Results
Burt's Bees
Cambridge Naturals
Califia Farms

Ciranda

Clif Bar & Company
Clif Family Foundation
Daiya Foods

Danone North America
Dr. Bronner’s

Drive Agency

East West Tea Co

Eat the Change

Eco Quality Solutions
Elk Packaging
Fairfrade America

Flatbush Food Co-op

The Food Co-op

Friends of the Earth

Gaia Herbs

gimMe Snacks

Good Earth Natural Foods

Green America - Soil & Climate
Alliance

Guayaki

Happy Family Organics
Healthy Way Market
Heather Paulsen
HowGood

Hummingbird Wholesale
Imagine Baking

INFRA

Jessica Rolph

Jimbo’s Naturally!
Kamut International
KeHE

King Arthur Baking

KLD Strategy

The Lexicon of Sustainability

Lotus Foods

Lundberg Family Farms
Mad Agriculture

MaMa Jean's Natfural Market
MegaFood

Metis Consulting Group
MOM's Organic Market
Native

Natreve

Nature's Path Foods

New Hope Network

New Morning Market
Non-GMO Project

Numi Organic Tea

Nutiva

OLIPOP PBC

Once Upon A Farm
Organic India

Organic Valley
Organically Grown Co
Oryana Food Cooperative
Outpost Natural Foods
PCC Community Markets

Planet FWD

Presence Marketing
Pure Strategies

The Republic of Tea
River Valley Co-op
Sierra Nevada Brewing Co
Spoiler Alert

Stonyfield

Straus Family Creamery
SunOpta

Sweet Additions

Thrive Market

TIG Brands

Tiger Cool Express
Traditional Medicinals
Trayak

UNFI

Vanguard Renewables
Whole Foods Market
Wildway

WishGarden Herbs

Wolf & Associates, Inc.
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Courtney Pineau
Executive Director,
Climate Collaborative

Alex Wright-Gladstein
CEO and Founder,
Sphere

Lauren Fraser
Co-founder,
Canopy
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CLIMATE COLLABORATIVE COMMITMENTS

Integrate carbon farming Increqsg energy
into the agricultural efficiency
supply chains
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Commit to 100%

Reduce the climate
renewable power

impact of packaging

Reduce food-waste in
the supply chain

Remove commodity-
driven deforestation
from supply chains

Reduce short-lived

climate pollutant
emissions

Responsible
engagement in
climate policy

Reduce climate
impacts of
transportation



WHY OPERATIONALIZE CLIMATE?

Move climate action from sitting with one person or team to being an
accountability for all staff providing more resilience to your efforts

Provide the opportunity for staff to engage more deeply with the mission
Ensure that business strategy aligns with your climate strategy and actions
Align your business offerings and actions with your values and mission
Support staff well-being through opportunities for them to also live into
their values, while knowing that their work and activities (including
investments) are mission-aligned
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HOW ARE CLIMATE COLLABORTIVE COMPANIES

TRACKING IN THESE EFFORTS?

The 2022 Tracking Progress Survey asked questions to help establish a baseline of
the ways in which companies are currently integrating their climate goals into their
overall operations.

* The results of the survey showed that half of the responding
companies have trained more than 80% of their staff on climate
commitments

* 69% have made avenues available for all staff members to learn and
engage in their climate work

* 85% are taking climate into consideration when designing new
products or offerings

* 90% of companies said they have informed their board or other
stakeholders about their climate commitments

* 75% of respondents indicated that climate action is part of their
overarching business strategy
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AN INTEGRATED APPROACH TO CLIMATE ACTION

Stakeholder
Engagement &
Collaboration

Long-term Emissions
Thinking Reductions

Taking an

. Products,
B:AS(')ZZTS I nteg rated Partnerships,
. and
Transformation ApprOaCh to Procurement
Climate Action
Climate Policy Investments
Advocacy and Financing
Climate -
Disclosures r"/, = p——
[ (R rr——
Credit: The Drawdown-Aligned Business Framework: | | G g ey L
https://drawdown.org/publications/climate-solutions-at-work Ill'\h‘—""'}



INVESTMENTS AND FINANCING

e Offer employees climate-friendly retirement

Investments plans and investment opportunities
and * Push banks and asset managers to align
Financing investments with the Paris Agreement

* Pressure insurance companies to stop
underwriting and investing in carbon-intensive
projects

CLIMATE
Credit: The Drawdown-Aligned Business Framework: 3 '”l.l'!'."fll'“f.'_!'l

https://drawdown.org/publications/climate-solutions-at-work




Climate Action for Business

Climate Action .\,

for Business

May 9 & 10 (half-days)

Are you ready to fill in the gaps in
your climate knowledge?
Join the Climate Collaborative & CU Leeds

School of Business for a fast-paced two half-day
course covering the essentials of climate action.

REGISTER TODAY




CANOPY

Support for employee
climate efforts at home

Engage employees creating a better quality
of life and driving real carbon reductions




Climate changeis
Impacting your team

73% of Americans say climate change is affecting their health and
nearly 60% of young people are experiencing climate anxiety.

2020 American Psychology Assoc. Poll and Nature Magazine survey



Increase employee
job satisfaction

Nearly 90% of employees engaged in their company’s
sustainability work say it enhances their job
satisfaction and overall feelings about the company.

Study by The National Environmental
Education Foundation




Attract talent aligned
with company values

2 in 3 workers would give preference to jobs at

& i environmentally responsible organizations

W

IBM Institute for Business
Value Survey 2021




Achieve business
and climate goals

Businesses with highly engaged employees see
higher customer satisfaction, have lower
turnover rates, and outperform in terms of CR
(Corporate Responsibility) impact and ROI
(return on investment)...[and] are better
positioned to anticipate and adapt to changing
market conditions.

PWC The keys to corporate responsibility
and employee engagement




Make sustainability
simple and actionable

The dimensions of sustainability engagement that have the biggest impact
on employee engagement are whether an employee can incorporate
sustainability practices into his or her job or personal life.



Company Dashboard
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your people



Canopy works with
companies to speed up
decarbonization among
employees

There are a 1 billion machines burning fossil fuels
in U.S. households. That’s 1 billion opportunities
to draw down emissions.

1“One Billion Machines” by Saul Griffith

COMPANIES GET ...

Real reductions

Proactively reduce employee carbon
emissions, leaving less to offset

Emissions reporting

Understand your Scope 3 emissions
from commutes and remote work

Engaged employees

Engage a workforce that wants to see its
leaders take climate action
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Benefits > Heat pump water heater o 2 teammates have a heat pump water heater
ESTIMATED COST POLLUTION GETTING STARTED
i price varies, o to your total Get personalized, step-by-step < g
$1,380-$2,515 details below ¥ 8% decrease emissions instructions View guide

CANOPY

Benefits > Concierge

* RECOMMENDED HOMEOWNER

Concierge

Heatpump | support
Wate r heate" Switching to renewable energy, upgrading

your home, and swapping out your gas car

Heat pump water heaters are a more energy-efficient alte foran EV can be intimidating and

to your current water heater. confusing. Canopy experts are here to

support you along the way.

WHY A HEAT PUMP WATER HEATER?

& Our team typically responds within a
© Lowers energy bills day
© Reduces pollution

€L | aarn Mara Prefer email? Send a note to

We provide individualized analysis and ki

support while employees make climate P
purChaseS - big Or Sma“ Did I get a fair price estimate?



Deploying clean residential technology can reduce a
single home’s emissions by thousands of pounds a
year.

Electric vehicles
| ——— 44% decrease

Insulation



Improve health,
safety, and more

Home electrification doesn’t just help the
environment — it can also improve your
employees’ lives. We highlight 12 different
benefits to each upgrade so homeowners
and renters can understand their options.

N

Pollution

Comfort

Lower bills

Home value

Health & safety

Maintenance

Energy resilience

Performance



Our team has already used Canopy to reduce our individual
emissions by 10% and we hope to get to 30% in the next year.
Canopy’s platform is very user friendly and they’re making what
could be painful transitions into activities that are motivating,

fulfilling, and surprisingly fun!”

— Dave Finocchio
CEO, The Cool Down
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Alex Wright-Gladstein
Founder and CEO
April 13, 2023

Sphere is a registered public benefit carporation



People don’t realize the massive
climate impact of their finances.

$1.5 Trillion i ested in f "Am 's $7 Trill
fuel companies via U.S Retir nt Cris Onil
retirement funds. Getting Worse"

@ Sphere



1 Sphere

The first platform for tracking
and improving your 401(k)
climate impact.

The climate crisis and the financial crisis can help fix each other.

Over 82% of Americans are worried about climate Adding a climate-friendly offering to one plan has
change, and a single 401(k) plan can move $2B out of increased participation by o2% and monthly
the fossil fuel industry. contributions by 230%.



¢ Sphere

My story

Founding CEO of MIT climate
tech spinout Ayar Labs

Looked for a climate-friendly
option in the Ayar 401(k) plan

Founded Sphere to make it
easier for others than it was
for me




¢ Sphere

The Sphere 500 Climate Fund (SPFFX)

We don't invest in fossil fuels. We <0 vote shares for the planet.

SPFFX checks v Affordable ! Improved economics »/ Simple to start

all the boxes for . o Excluding fossil fuel SPFFX can be added to any

fiduciaries xpense ratio: 0.07% companies has lowered risk 401(k) or 403(b) plan, so you
and improved returns. don't have to switch providers.

Before investing in the Sphere 500 Climate Fund ("SPFFX™), consider the fund’s investment objectives, risks, charges and expenses. As with all investments, there are risks invohsed with investing in
SPFFX. Risks include, but are not limited to, sustainability considerations, general market or market event, and comman stock risks. To obtain a prospectus or summary prospectus which contains
this and other information, please visit htlm:.ﬁ"numphere.nrg.flun-d or talk to your financial advisor. Read it carefully before imvEsting.

The Sphere 500 Climate Fund tracks The Sphere 500 Fossil-Free Index. The Sphere 500 Fossil-Free Index starts with the top 500 US companies by market capitalization and then excludes those
companies designated as participants in the fossi hoeel industry, The Sphere 500 Fossil-Free Index will not invest In companles whose maln lines of business include prod ucing, distributing, or I‘"E-'flr‘lll“lﬂ
fossil fuels, holding reserves of fossil fuels, utilities that are primarily fossil fuel-powesred, and producers of eguipment for any of the above. However, the fund may invest in companies that use fossil fuel
as a part of their business or have used fossil fuels in the past. The performance data quoted represents past performance and is no guarantee of future results. Investment return and principal value of
an investment will fluctuate so that an investor's shares, when redeemed, may be worth more or less than thelr orginal cost. Index returns do not reflect the effects of fees or expenses, it is not possible
to inwvest directly in an index. Current performance may be lower or higher than the performance data quoted. For the most recent month-end performance, please call B44-2-SPHERE or visit the fund's
website at https:fwewwoursphere.orgfund

Index parformance is discussed for illustrative purposes only as a benchmark for each strategy's performance and does not predict or depict parformance of that strategy. While index comparisons may
be useful to provide a benchrmark for a strategy's performance, it must be noted that investrments are not limited to the investments comprising the indices. Each of the strategy benchmark indices are
unmanaged and cannot ba purchased directly by invastors. Past performance does not guarantee future results. Mo portion of the content should be considerad a salicitation to buy or an offer to sell
shares of the fund in any jurisdiction where the solicitation or offer would be deamed unlawful under the securities laws of such jurisdiction. Tha Sphers 500 Climate Fund is distributed by Vigilant
Distributors, LLC, member of FINREA and SIPC, which is not affiliated with Sphere or SPFFX, NOT FRIC INSURED NOT BAMEK GUARAMTEED, MAY LOSE VALLIE.



¢ Sphere

Climate-friendly investing unlocks
pent-up demand for climate action

Divestment elevates the issue
Money talks - it shines a spotlight on issues

Voting shares creates lasting change

Voting shares at every major public company for
true climate action creates lasting change and
protects the long-term value of those companies

The market is ready for a new kind of 401(k) fund
Demand for values-aligned investing has grown
dramatically over the past decade, growing 845% just last
year, 401(k)s are primed to catch up.

ESG investing outside of 401(k)s
33%

ESG investing in 401(k)s

0

<40
W

I"-I.-l.

Excluding fossil fuels aligns with fiduciary requirements
Fossil fuels have historically underperformed over
retirement timescales. The fossil fuel sector has

been the most volatile sector in the S&P 500.

Removing fossil fuels has
improved performance



@ Sphere

The AtmoSphere is a platform for
climate-friendly 401(k)s for all

Enterprise

401(k) emissions insights
Accounting of company emissions
attributable to retirement plans and
insights on how to improve them, from
both the sustainability and the
fiduciary perspectives.

Turnkey product

Turnkey tool designed to be integrated
via APl into existing emissions
accounting tools, so that emissions
software companies do not have to build
out their own 401(k) expertise.
Enterprise Saa$S and licensing revenue
model.

Climate investing

Financial products that are easy to
integrate into existing 401(k) plans to
reduce emissions.

Consumer

Financial impact insights

The first tool for amplifying the massive
impact your finances have on climate,
starting with 401(k)s.

Track climate influence—voting
your shares and inspiring
peers/companies

See a history of your shares auto-voting
for the planet at shareholder meetings.
Track how your activism gets peers and
companies to change.

Climate investing

Take easy actions to put your money in
climate-friendly funds like the Sphere
500 Climate Fund.

Apple’s Emissions from 401(k) hold
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Additional resources at oursphere.org

The 401(k) fund lineup decision-making

process
©

The 40%) Committee
meots quarterly

4

The 401(k) adviscr presonts
several fund options

The Commitiee decides

¢ Sphere

The Comenittee discusses
whether 1o make changes

The Commitiee discusses
employoe roquests

Empioyees are rotified

 How it works

Email your HR

Sample letter to email HR

Your Human Resourcas MAnages s one of tha main decision makars or choosng which

SOMNK) cptions are avadlabie, Get tha bal roling oy emading them now

Dear Benafits Manager,

Can wa pleass add a climate-Irendly investimeant cpticn to our 4010<) line-up? I'd like an cption to irvest

our retiremant savings without investing in fossil fuel companies, and 1o have the shares | own voted for a

pasitve cimate future. The inclusion of fossd fuel companies in aur current plan options adds unnecessary
and 10 our holdings from a purely financial perspective.

In particular, the Is an affordable option that avolos fossil fuels and

2" A 2 sal e, - Aas



O Sphere

Thank you




Courtney Pineau
Executive Director,
Climate Collaborative

Alex Wright-Gladstein
CEO and Founder,
Sphere

Lauren Fraser
Co-founder,
Canopy
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