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Airly Foods

Ancient Nutrition

Aspect Consumer Partners

Badger

Banyan Botanicals

Barry A. Cik

Beatbox Beverages

Beneficial Results

Burt’s Bees

Cambridge Naturals

Califia Farms

Ciranda

Clif Bar & Company

Clif Family Foundation

Daiya Foods

Danone North America

Dr. Bronner’s

Drive Agency

East West Tea Co

Eat the Change

Eco Quality Solutions

Elk Packaging

Fairtrade America

Flatbush Food Co-op

The Food Co-op

Friends of the Earth

Gaia Herbs

gimMe Snacks

Good Earth Natural Foods

Green America – Soil & Climate 

Alliance

Guayaki

Happy Family Organics

Healthy Way Market

Heather Paulsen

HowGood

Hummingbird Wholesale

Imagine Baking

INFRA

Jessica Rolph

Jimbo’s Naturally!

Kamut International

KeHE

King Arthur Baking

KLD Strategy

The Lexicon of Sustainability

Lotus Foods

Lundberg Family Farms

Mad Agriculture

MaMa Jean’s Natural Market

MegaFood

Metis Consulting Group

MOM's Organic Market

Native

Natreve

Nature's Path Foods

New Hope Network

New Morning Market

Non-GMO Project

Numi Organic Tea

Nutiva

OLIPOP PBC

Once Upon A Farm

Organic India

Organic Valley

Organically Grown Co

Oryana Food Cooperative

Outpost Natural Foods

PCC Community Markets

Planet FWD

Presence Marketing

Pure Strategies

The Republic of Tea

River Valley Co-op

Sierra Nevada Brewing Co

Spoiler Alert

Stonyfield

Straus Family Creamery

SunOpta

Sweet Additions

Thrive Market

TIG Brands

Tiger Cool Express

Traditional Medicinals

Trayak

UNFI

Vanguard Renewables

Whole Foods Market

Wildway

WishGarden Herbs

Wolf & Associates, Inc.
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Alex Wright-Gladstein
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Sphere

Courtney Pineau
Executive Director,
Climate Collaborative

Lauren Fraser
Co-founder,
Canopy



CLIMATE COLLABORATIVE COMMITMENTS



WHY OPERATIONALIZE CLIMATE?

• Move climate action from sitting with one person or team to being an 
accountability for all staff providing more resilience to your efforts

• Provide the opportunity for staff to engage more deeply with the mission
• Ensure that business strategy aligns with your climate strategy and actions
• Align your business offerings and actions with your values and mission
• Support staff well-being through opportunities for them to also live into 

their values, while knowing that their work and activities (including 
investments) are mission-aligned



HOW ARE CLIMATE COLLABORTIVE COMPANIES

TRACKING IN THESE EFFORTS?

• The results of the survey showed that half of the responding 
companies have trained more than 80% of their staff on climate 
commitments

• 69% have made avenues available for all staff members to learn and 
engage in their climate work

• 85% are taking climate into consideration when designing new 
products or offerings

• 90% of companies said they have informed their board or other 
stakeholders about their climate commitments

• 75% of respondents indicated that climate action is part of their 
overarching business strategy

The 2022 Tracking Progress Survey asked questions to help establish a baseline of 
the ways in which companies are currently integrating their climate goals into their 
overall operations. 



AN INTEGRATED APPROACH TO CLIMATE ACTION

Taking an 
Integrated 

Approach to 
Climate Action

Stakeholder 
Engagement & 
Collaboration

Emissions 
Reductions

Products, 
Partnerships, 

and 
Procurement

Investments 
and Financing

Climate 
Disclosures

Climate Policy 
Advocacy

Business 
Model 

Transformation

Long-term 
Thinking

Credit: The Drawdown-Aligned Business Framework: 
https://drawdown.org/publications/climate-solutions-at-work



INVESTMENTS AND FINANCING

Investments 
and 

Financing

Credit: The Drawdown-Aligned Business Framework: 
https://drawdown.org/publications/climate-solutions-at-work

• Offer employees climate-friendly retirement 
plans and investment opportunities 

• Push banks and asset managers to align 
investments with the Paris Agreement 

• Pressure insurance companies to stop 
underwriting and investing in carbon-intensive 
projects 



Climate Action for Business

















There are a 1 billion machines burning fossil fuels 

in U.S. households. That’s 1 billion opportunities 

to draw down emissions.

1 “One Billion Machines” by Saul Griffith

Canopy works with  

companies to speed up 

decarbonization among 

employees

COMPANIES GET …

Real reductions

Proactively reduce employee carbon 

emissions, leaving less to offset

Emissions reporting

Understand your Scope 3 emissions 

from commutes and remote work

Engaged employees

Engage a workforce that wants to see its 

leaders take climate action



We provide individualized analysis and 

support while employees make climate 

purchases – big or small



Deploying clean residential technology can reduce a 

single home’s emissions by thousands of pounds a 

year.





Our team has already used Canopy to reduce our individual 

emissions by 10% and we hope to get to 30% in the next year. 

Canopy’s platform is very user friendly and they’re making what 

could be painful transitions into activities that are motivating, 

fulfilling, and surprisingly fun!”

– Dave Finocchio
CEO, The Cool Down
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