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THANK YOU

TO OUR DONORS!

AKUA

Ancient Nuftrition
Aspect Consumer Partners
Badger

Banyan Botanicals
Barry A. Cik

Beatbox Beverages
Beneficial Results
Burt's Bees

Califia Farms
Cambridge Naturals
Ciranda

Clif Bar & Company
Clif Family Foundation
Daiya Foods

Danone North America
Dr. Bronner's

Drive Agency

East West Tea Co

Eat the Change

Eco Quality Solutions
Elk Packaging
Fairfrade America

Flatbush Food Co-op

The Food Co-op

Friends of the Earth

Gaia Herbs

gimMe Snacks

Good Earth Natural Foods

Green America - Soil & Climate
Alliance

Guayaki

Happy Family Organics
Healthy Way Market
Heather Paulsen
HowGood

Hummingbird Wholesale
Imagine Baking

INFRA

Jessica Rolph

Jimbo's Naturally!
Kamut International
KeHE

King Arthur Baking

KLD Strategy

The Lexicon of Sustainability

Lotus Foods
Lundberg Family Farms
Mad Agriculture

MaMa Jean's Natural Market

MegaFood

Metis Consulting Group
MOM's Organic Market
Native

Natreve

Nature's Path Foods

New Hope Network

New Morning Market
Non-GMO Project

Numi Organic Tea

Nutiva

OLIPOP PBC

Once Upon A Farm
Organic India

Organic Valley
Organically Grown Co
Oryana Food Cooperative
Outpost Natural Foods
PCC Community Markets

Planet FWD

Presence Marketing
Pure Strategies

The Republic of Tea
River Valley Co-op
Sierra Nevada Brewing Co
Spoiler Alert

Stonyfield

Straus Family Creamery
SunOpta

Sweet Additions

Thrive Market

TIG Brands

Tiger Cool Express
Traditional Medicinals
Trayak

Tribe 9 Foods

UNFI

Vanguard Renewables
Whole Foods Market
Wildway

WishGarden Herbs

Wolf & Associates, Inc. ‘g;:; ESIL'{':EBR .
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CLIMATE PROGRAMMING AT EXPO EAST!

Friday, September 22"
Philadelphia, PA

Morning Forest Summit: Afternoon Sessions:
10:30 am —-12:00 pm 1:30-3:30 pm

The Business and Climate Case for Assessing the ; . .
Deforestation Risk in Your Supply Chain What'’s Your Climate Action

Blueprint? Align Your Strategy and
Goals for Greater Impact

The Climate and Trade Imperative of Making a Zero
Deforestation Commitment

Critical Farm Bill Updates and How

Unlocking the Power of Forests in Your Climate Strategy Compames Can Engage to Advance

through Insetting, Reforestation, and Zero Deforestation Climate and Ag Solutions
Initiatives

CLIMATE
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Caitlin Oleson
Director of Operations
& Programming,
Climate Collaborative

Christina O’Keefe
Director of Sustainability
North America,

Kerry

Emily Lafferty
Director of Operations,
Seven Sundays

Magenna Brink
Assistant Membership Manager,
Upcycled Food Association
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UPLYCLED

FOOD ASSOCIATION

The Climate & Business
Opportunity of

Magenna Brink

Upcycled FOOd Assistant Membership Manager
magenna@upcycledfood.org



mailto:magenna@upcycledfood.org

An estimated one-third of all food is lost or wasted globally!

45%
35%
20%
20%
20%

Of all fruits and vegetables

Of all fish and seafood

Of all cereals

Of all dairy products

Of all meat and poultry

N

1.3 billion tons of wasted food
Approximately $1trillion in costs
Could feed 2 billion people

Represents estimated 6-8% of
GHGe

Source: FAOQ, 2023. WEP, 2020



https://www.fao.org/nutrition/capacity-development/food-loss-and-waste/en/
https://www.wfp.org/stories/5-facts-about-food-waste-and-hunger

Cutting methane offers a big opportunity to slow the rate of warming

YARD

TRIMMINGS

- Inthe US, landfills are the the third largest source 7%
of methane

- Methane is the second highest contributor to
global warming after carbon dioxide

Total MSW Landfilled
by Material, 2018

RUBBER, Source: EPA

- [Food wasteis the number one contributor to LEATHER, &
o TEXTILES
landfills 11%

PAPER &

PAPERBOARD

12%

Source: ReFED, The Methane Food Waste Connection. Photo courtesy of Hunter college New York City Food Policy Center



https://refed.org/food-waste/resources-and-guides/#reports-and-guides
https://www.nycfoodpolicy.org/rabbit-hole-measuring-food-waste-confusing/

9%

Percent of people who think
food waste is an issue

Source: Mattson 2021 Study on Food Waste

UpcycledFood.org #BuyUp

Pho‘ Polina Zirmierm


https://www.mattsonco.com/wp-content/uploads/2021/03/Mattson-Upcycling-Webinar-Research-Results-3.17.2021.pdf
https://www.pexels.com/photo/woman-disgusted-face-expression-3958836/

UPLYCLED

FOOD ASSOCIATION

ABOUT UFA

Through research, strategy, networking, and
policy advocacy, Upcycled Food Association is
building a food system in which all food is
elevated to its highest and best use. UFA is
comprised of Members from around the world.

Upcycled Food Association is leveraging market
forces to prevent food waste by coordinating
hundreds of companies and empowering
millions of consumers to prevent climate
change with the products they buy.



"9p-  si-koald "fud

“Upcycled foods use ingredients that otherwise would not
have gone to human consumption, are procured and

produced using verifiable supply chains, and have a
positive impact on the environment.”

Defined by a team of experts from Harvard Law School, Drexel University, World Wildlife Fund, Natural Resources Defense Council, ReFED, and others

O ReFED @



UFA MEMBERSHIP

Our Membership network is a
growing community of 200+
upcycled food companies
and leaders across 20+
countries representing the

entire supply chain - CPG,
Ingredient Supply,
Distributors, Researchers, and
more.
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Why join as a UFA
member?

We help get you and your
customers get the maximum
financial, social and
environmental value from

your supply chain through
upcycling surplus food. UP

CYCLED




Membership Benefits

ENGAGE IN THE COMMUNITY: Attend in-person and UP““ GET CERTIFIED: Receive discounts on upcycled

virtual events to connect and network with top 7| productandingredient certification fees and access
. : CYCLED

executives and global leaders from +250 upcycling custom launch support.

companies.

GET NOTICED: Grow exposure for your company ™ GROW ’NV,ESTMENT: Joiq the Food Waste Funder
through UFA brand-building tools, media and press @ Circle to pitch your UP?)/C”HQ product and learn about
opportunities. the latest food waste innovations.

DRIVE SALES AT TRADE SHOWS: Promote your &, "\ ACCESS EXPERTISE: Get guidance from industry
products and connect with buyers in the exclusive >, experts through our free multidisciplinary advisory
UFA booth at industry trade shows and receive up to ’ program.
60% off trade show badges.
BE IN THE KNOW: Be the first to receive exclusive BE A LEADER: Serve on UFA committees or join
policy briefs, upcycled food research and industry the Board of Directors to vote in UFA matters.
news.

UP

UpcycledFood.org #BuyUp CYCLED



https://refed.org/engage/food-waste-funder-circle/
https://refed.org/engage/food-waste-funder-circle/

Upcycled Certified®

The world's first Upcycled Certified® mark =
provides consumers clear guidance about UP"' cvc'.En“" “B
the presence of upcycled food ingredients cvcu:g u P CYCLED
in food, beverages, cosmetics, pet food, CEETIFIED ﬂ HINIMAL
personal care products, household
cleaners, and dietary supplements.

PROJECT

DRAWD r" [ JN According to Project Drawdown, preventing food waste is the single greatest solution to fighting climate change.
| '’y
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o Bealeaderinaddressingthe climate
crisis through food and consumer good
solutions

o Offer more products to consumers that
are aligned with their values

e Access brand-building tools and

| CYCLED
CERTIFIED 4
. N P y'

- = He

CYCLED CYCLED connectl?ns to accelerate your
2 [TTIE) B CERTIFIED company's growth
CERTIFIED MINIMAL o Strengthen supplier relationships and
CONTENT o .
reduce supply chain risks “P

CYCLED



Upcycled Certified” Trends |[]:}al

21% 627%

Growth of sales of Upcycled Certified"" Of consumers are willing to pay
products between 2021and 2022 more for a product that fights
food waste

710%

Of consumers have greater

intention to buy a product .
that is Upcycled Certified™ “P

CYCLED




Upcycled Certified™

certification@upcycledfood.org

UFA Membership

membership@upcycledfood.org

Investment Program

invest@upcycledfood.org

Email
info@upcycledfood.org

Website

www.upcycledfood.org



	Slide 1
	Slide 2: THANK YOU TO OUR DONORS!
	Slide 3: THANK YOU TO OUR DONORS!
	Slide 4: CLIMATE PROGRAMMING AT EXPO EAST!
	Slide 5
	Slide 6
	Slide 7: An estimated one-third of all food is lost or wasted globally!
	Slide 8: Cutting methane offers a big opportunity to slow the rate of warming  
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18

