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Overview
• A solid majority of voters say abortion will be important in their vote for Congress this year. 

Abortion is especially important to women, Democrats, liberals, and Black and Hispanic voters. 
• Women’s issues like birth control, abortion, and equal pay are more likely to be the top issue in the midterms 

for women than men. Democratic women are especially likely to say this is their top issue.

• The issue of a 15-week ban is tricky, it is best to not talk about weeks with voters but instead 
emphasize that it is a national ban. 

• Voters are ready to vote on the issue of abortion. Nearly two-thirds of voters would vote to 
protect abortion, including 48% who would definitely vote to protect abortion, if their state had a 
similar referendum. 

• A majority of registered voters trust Democrats more than Republicans to better handle the issue 
of abortion.
• Research from July found that against a Republican who wants to ban abortion nationally, a Democrat who 

supports abortion access has an 18-point advantage on a Congressional ballot (54% Democrat to 36% 
Republican). Among Independents, the Democrat has a 36-point lead (48% Democrat to 12% Republican, 
40% undecided)*.

• Women, Democrats, younger voters, liberals, moderates, and Black and Hispanic voters are voting 
to support abortion rights.

*Nationwide survey of 999 registered voters conducted June 30 –
July 3, 2022 from Navigator.
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Overview

• There is specific language that helps when communicating about abortion 
and abortion bans. For example, using language like “dismantle” and 
“unravel” helps people visualize what’s happening, rather than using words 
like “decimate,” “destroy,” “gut,” which can make people feel helpless.

• Messaging needs to be values-oriented. Freedom is the top value, followed 
by empathy—everyone should have the freedom to decide, everyone has 
unique circumstances, and everyone should decide for themselves.

• It is strong to characterize the other side as supporting:
• Bans on abortion with no exception for rape or incest 

• Prohibiting birth control 

• We have to set up the contrast in individual races to maximize the issue. 
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The Issue Agenda
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Inflation

Jobs and the economy

Climate change and the environment

Corruption in government

Health care

Social Security and Medicare

Abortion

Guns

Immigration

National security/foreign policy/Ukraine

Crime

The coronavirus pandemic

Voting rights

Education

Other

The top issue for Biden and Congress to focus on is inflation, followed by jobs 
and the economy. In early July, abortion was slightly more salient. 

Aug. 11 July 18 July 5

60 60 59

46 43 43

28 22 22

25 22 24

24 19 21

23 23 21

29 30 32

25 30 29

26 24 27

22 20 22

21 24 21

17 16 15

13 14 17

12 11 10

2 1 2

Select the top four issues that you feel are most important for President Joe Biden and Congress to focus on. 

August Navigator #1, Aug. 11-14, 2022. 1387 total interviews. MOE +/- 3.1%. 
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Women’s issues like birth control, 
abortion, and equal pay are more likely to 
be the top issue in the midterms for 
women than men. Democratic women are 
especially likely to say this is their top 
issue. 

Women’s issues are also more likely to be 
Gen Z voters’ top issue. 

More atheists than evangelicals say this is 
their top issue.

Women’s issues –
like birth control, 

abortion, and equal 
pay

Registered voters 14
Men 9
Women 18
Democratic men 16
Democratic women 30
Independent men 6
Independent women 12
Republican men 4
Republican women 7
Gen Z (1997-2012) 30
Millennials (1981-1996) 17
Gen X (1965-1980) 12
Baby Boomers (1946-1964) 9
Evangelical 10
Atheists 26
White 12
Hispanic 23
Black 19
Other 19

Now, thinking about your vote, what would 
you say is the top set of issues on your 
mind when you cast your vote for federal 
offices such as U.S. Senate or Congress?

Morning Consult. August 19-August 21, 2022, among a sample of 2005 Registered Voters. 
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A solid majority of voters say abortion will be important in their vote for 
Congress this year. Abortion is especially important to women, Democrats, 
liberals, and Black and Hispanic voters. 

Very 
Important

Somewhat 
Important

Not 
too/not 

important

Registered voters 59 24 17
Men 52 25 23
Women 65 22 13
Democrat 77 19 4
Independent 57 21 22
Republican 44 29 27
Under 30 59 30 10
30-44 62 26 12
45-64 57 22 20
65+ 59 21 20
Liberal 82 14 4
Moderate 55 28 17
Conservative 44 28 28
White 57 23 20
Hispanic 66 20 14
Black 68 26 6

How important will each of these issues be in your vote for Congress this year? 
ABORTION

59

83

17

Important Not too/not important

Very important Somewhat important

CBS/YouGov. August 24-26, 2022. 2,126 registered voters nationwide. MOE +/-2.4.
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Attitudes Toward Overturning 
Roe v Wade and Voting
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Majorities identify as pro-choice (59%) and disapprove (54%) of the 
Supreme Court decision to overturn Roe.
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Voters are divided on a 15-week nationwide abortion ban but women, 
Democrats, and Independents oppose the ban.  

51% 49%ALL  VOT ERS

SUPPORT OPPOSE

48%

55%

52%

45%

WOMEN

MEN

70%

45%

38%

30%

55%

62%

REPUB LICANS

INDEPENDENTS

DEMOCRATS

Respondents were asked if they would support or oppose congressional passage of a 15-week nationwide 
abortion ban, with exceptions in cases of rape, incest, and when the mother’s life is at risk. 
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Nearly two-thirds of voters would vote to protect abortion, including 48% who would definitely 
vote to protect abortion, if their state had a similar referendum. At least three-quarters of 
Democratic men and women and Independent women would vote to protect abortion, and at 
least half would definitely vote this way. 



12

A majority of registered voters trust Democrats more than Republicans to 
better handle the issue of abortion. 

Respondents were asked which political party, the Democrats or Republicans do you trust to do a better 
job handling ______. 

Democrats
51%

Republicans
34%



13

Voters are either motivated to vote to support abortion rights or say their vote 
isn’t about abortion. Women, Democrats, younger voters, liberals, moderates, 
and Black and Hispanic voters are voting to support abortion rights.

Support Oppose
Not About 
Abortion

Registered voters 41 16 43
Men 35 16 49
Women 47 15 38
Democrat 72 11 17
Independent 42 10 48
Republican 12 25 62
Under 30 57 23 20
30-44 51 20 29
45-64 38 14 48
65+ 34 13 53
Liberal 80 5 15
Moderate 50 11 39
Conservative 7 27 65
White 38 16 46
Hispanic 56 12 32
Black 52 16 32

Will your vote for Congress this year be in support of abortion rights, to oppose 
abortion rights, or not about abortion? 

41

16

43

In support To oppose Not about abortion

CBS/YouGov. August 24-26, 2022. 2,126 registered voters nationwide. MOE +/-2.4.
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Messaging
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Values statements that center on freedom and 
empathy are powerful.

FREEDOM

No matter where a person

lives, what they look like, or

what they do, everyone

should have the freedom to

decide what is best for

themselves and their families, 

including when it comes to abortion.

EMPATHY

No matter where a person

lives, what they look like, or

what they do, every person’s

life has its own unique

circumstances. People, not

politicians, should be able to

make their own decisions,

including when it comes to

abortion care.
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DO: Talk about every abortion ban as part of a broader effort to control your 
body and decisions, interfere with decisions best made with your doctor & 
loved ones

DON’T: Focus on the “cut-off” week of the ban

DO: Use language like “dismantle” and “unravel” to help people visualize 
what’s happening (“Our rights are being dismantled brick by brick”)

DON’T: Use words like “decimate,” “destroy,” “gut” – can make people feel 
helpless

Messaging recommendations provided by PPFA.
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DO: Talk about how safe self-managed abortions are (i.e. abortion pills)

DON’T: Talk about “coat hanger abortions;” it feeds into the stigma that 
abortions are not safe

DO: Say abortion bans, abortion later in pregnancy

DON’T: Say “heartbeat bills,” later-term abortion, partial birth abortion, born 
alive

Second messaging recommendation provided by PPFA.



18

THEY confuse or avoid ownership of the issue:

a. “I am pro-life but favor exceptions for rape and incest”

b. “Abortion policy should be left up to state and local governments”

YOU do not let them get away with this. 

Remind people the true motivation:

Anti-choice politicians do not believe women should have the right to 
make the most personal and private decisions that affect their lives, 
health, and their families.

These politicians support taking away the ability of women to control 
their own bodies and lives and want to give that power to politicians. 

Common Traps and Questions provided by NARAL Pro-Choice America.
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THEY want to use science:

“Science has progressed since Roe v Wade, etc. etc.”

YOU do not counter with science. Instead bring it back to: 

Each pregnancy is different and everyone’s circumstances are unique, 
which is why women should be trusted to make the decision that is best 
for their situation, without the interference of politicians. 

One size fits all bans and restrictions put pregnant women in danger 
and prevent medical providers from offering the best healthcare to their 
patients. 

Common Traps and Questions provided by NARAL Pro-Choice America.
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Talking about Abortion Later in Pregnancy
• Emphasize that abortion later in pregnancy is extremely rare (<2% of all cases) and almost always because something in 

the pregnancy has gone seriously wrong.

• When people are making difficult, complicated, personal medical decisions, one-size-fits-all laws don’t work. We 
know that someone may end a pregnancy for different reasons. A family could learn later in pregnancy there is a very 
serious fetal anomaly. 

• A parent’s job is to protect and care for their children. Parents are the ones who have to deal with the consequences of 
difficult decisions. Out of deep love, some choose abortion. 

• When it comes to abortion or pregnancy loss, politicians in Washington, DC and state capitals can’t know what families 
are going through. They are going to hurt real people going through complicated issues with their one-size-fits-all 
restrictions.

Messaging guidance provided by NARAL Pro-Choice America.
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What Works

Messaging needs to be values-oriented. Freedom is the top value, followed by empathy—everyone should have the freedom to 
decide, everyone has unique circumstances, and everyone should decide for themselves. 

The Right is doubling down on what they call “late-term” abortions, which the public incorrectly believes constitute half of all
abortions. It is effective to counter that by saying that every pregnancy is unique. It helps to say this is only 1-2% of abortions

Focusing on pregnant people is effective, especially in the context of late abortions. One powerful ad tested shows a couple who
has decorated and painted the baby’s room in anticipation, only to be faced with the hard decision of terminating the pregnancy.
This also helps to emphasize how every pregnancy is unique. 

It helps to define a villain as conservative politicians come out against banning abortion, even with no exceptions. Talking about 
politicians who are self-interested, trying to divide us, and trying to maintain control can be helpful. 

Talking about the criminalization of doctors, nurses, and women works well—especially in rural areas, where nurses are more 
prominent. 

Rhetorical questions work well. “If abortion is banned, will doctors be forced to lie to their patients? What happens to women 
who have miscarriages?”

Abortion is already a top concern among Black women. Among Latinas, many are concerned about other outcomes from the 
decision, such as the banning of birth control. 

What Doesn’t Work

Discussing hypocrisy, such as how Republicans eliminated the Child Tax Credit, is not helpful.

The public has no concept of the length of a pregnancy or frequency of late-term abortions, so it is less effective to correct them 
with statistics.

Back-alley abortion language and imagery implies we are still performing abortions the way we did in the 1970s. 
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Strategic Recommendations

1. Lead with the powerful value of freedom.

2. Drive empathy and urgency with a broad range of stories.

3. Double down on uncaring politicians who only want to stay in power.

4. Channel determination to invigorate the fight.
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Appendix
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Talking about Health Care Denials and Refusals
• This is complicated, contested terrain. A short debate is better. This is a health care issue more than a rights issue. 

• Voters disagree with the idea that organizations and professionals should refuse or deny care. They believe 
organizations and professionals should be required to provide patients all standard medical care. By a four-to-one 
margin, voters align with a statement that a health care professional is obligated to help a patient get the care that 
they need regardless of their own views over a statement that it doesn’t make any sense to require a health 
professional who doesn’t want to provide a treatment or procedure to provide it.

• Caring for all and patient-centered care are core. A core values statement is a patient’s health and well-being must 
always come first. 

• Engaging in this debate increases agreement with laws that prevent withholding relevant patient information, require 
referrals to another accessible provider, and maintain the same access to medical services after a merger or buy-out.

• Voters disagree by wide margins that health care professionals and organizations should be permitted to refuse to 
provide health care because of their own religious views or affiliations to 

1. a person who identifies as lesbian, gay, bisexual, or queer seeking health care.
2. a transgender person seeking basic health care. 
3. a transgender person seeking care to “change their sex.” 
• Voters split between agree and disagree on refusals for a person seeking abortion care, but intensity is on the disagree side.

• Use the voices of providers, especially doctors. Voters are less responsive to personal stories.

• There is important targeting by race and religious affiliation.  

Lake Research Partners and HIT Strategies designed and administered this online survey. The survey fielded from September 21 to October 3, 2021. The survey reached

1,001 registered voters nationwide. It also included oversamples of 150 African American, 150 Latinx, 150 AAPI, and 150 Native American registered voters, an oversample of

150 LGBTQ+ registered voters (50 LGBTQ+ white people and 100 LGBTQ+ People of Color). Survey respondents were drawn from an online panel of listed adults and

screened to be registered voters and weighted to be reflective of the electorate. The margin of error for registered voters is +/-3.1%.
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