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key messages resource bank
Crafting clear, concise, and compelling messages is essential. Messages should align with your mission and objectives. It should also amplify your Ask while resonating with the target audience. It is crucial to consider the tone, language, and content of the messages to ensure they effectively convey the desired information and evoke the intended response. 
You should have three or four key messages that capture everything you want to say. Key messages may include a call to action.  
Tips for key messages: 
· Be succinct and clear 
· Think about what information and messaging will resonate most with your audience/s. Different audiences may require different messages. 
· Seek approval from senior leadership/CEO 
· Specify branding and acknowledge funders where necessary 
Consider what case studies, if any, you could include. What key proof points/research could illustrate your message?
Anat Shenker-Osorio, on messaging in the age of alternative facts and the importance of telling our own stories in our campaigning. 
Messaging Human Rights 
Passing the Message Stick
Ethical and Effective Storytelling in Advocacy
Conversations for Trans Justice
How to Talk About Human Rights
Refuge from Our Rhetoric
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