
2021 Media Year in Review



Explaining the Metrics

• Reach: The potential audience reach based on the audience the 
outlet has the potential to reach 

• AVE: Advertising Value Equivalency 
• “An assigned monetary value which represents earned 

media’s coverage based on the advertising rate equivalent” 



Year in Review - 2021

• 2021 was a successful (and busy!) year for Generation Squeeze 
on the media front. 

• There was a total of 945 mentions, which reached an audience 
of 964.1M people, totalling an ad value equivalency of $21.8M. 

• Coverage was spread out across the year, with a significant 
spike during the election period, related to Generation Squeeze’s 
election activity. 



Year in Review - 2021



Year in Review - 2021

Radio hits came from outlets such 
as: 
● CBC (National, Toronto, 

Windsor, Thunder Bay, 
Vancouver, Victoria, 
Edmonton, Nova Scotia, 
etc.) 

● The Evan Solomon Show
● Various regional, national 

and local outlets 



Year in Review - 2021

Online hits came from outlets such 
as: 
● CBC National 
● MSN Canada
● Yahoo Canada 
● CTV Vancouver
● Montreal Gazette
● Financial Post
● BNN Bloomberg
● Le Journal de Montréal 
● Radio-Canada
● The Globe and Mail 
● Refinery29 
● And many, many more



Year in Review - 2021

Generally, Generation 
Squeeze coverage was 
neutral/positive. 



Year in Review - 2021 Federal election 

During the 2021 federal 
election, Generation Squeeze 
launched the 2021 Voters’ 
Guide and was very active on 
social media and in traditional 
media, resulting in 45 unique 
mentions (from Aug. 1, 2021 
to Nov. 1, 2021), reaching an 
audience of 194.8M people, 
with an ad value equivalency 
of $4.8M. 



Year in Review - 2021 Federal election 
In our 2021 election media review, we reported slightly different numbers than what is 
reported here in this yearly review. 

The reason for this is our election tracking (over a much shorter period of time) 
tracked all mentions, including duplicates in affiliated outlets. Our complete review of 
the year grouped duplicate mentions for the election time period together, only 
showing unique mentions. Because of this, there is a slight difference in the AVE and 
reach in this report compared to the 2021 election report. 

With this in mind, it is also important to note that the yearlong tracking is perhaps not 
as precise, given the large timeframe we were working with, and also the fact that we 
did not begin tracking at the beginning of the calendar year. While the numbers 
presented here represent a detailed overview of media coverage for Generation 
Squeeze in 2021, there is always the potential for some discrepancy. 



Year in Review - 2021 Federal election 

Online hits came from outlets 
like: 
● CBC (National, 

Parliamentary Bureau, 
Thunder Bay, Windsor, 
etc.) 

● Radio-Canada 
● The Toronto Star 
● Various local and 

regional outlets



Year in Review - 2021 Federal election 

Radio hits came from outlets 
like: 
● CBC (Toronto, Thunder 

Bay, Windsor, Sudbury 
etc.) 

● Various local and 
regional outlets



Year in Review - 2021

Generally, Generation 
Squeeze coverage during the 
election was neutral/positive. 



Organization Total Mentions During 
Election (August 15 -

September 20)

Comparison to Generation 
Squeeze

Generation Squeeze 472 Mentions

David Suzuki Foundation 196 Mentions -276

Canadian Centre for Policy 
Alternatives 

691 Mentions +219

CD Howe Institute 46 Mentions -426

Canadian Association of Physicians 
for the Environment

91 Mentions -381

Vote Housing 349 Mentions -123

Child Care Now 342 Mentions -130

Fraser Institute 2074 Mentions +1602 



Looking forward to an eve more successful 2022! 
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