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The 2024 FEAST! Local Foods Tradeshow—March 21st in Cannon Falls—marked the third year for
the one-day, standalone event focused on industry connections with wholesale buyers, service
providers and food-entrepreneur peers.

Buyer attendance increased 17% over 2023, with a significant increase in school foodservice
buyers. Vendor participation was at capacity, and the afternoon Founders Forum discussion was
well attended. Areas for improvement include refining the schedule during transitions and
optimizing the available venue space. Stats shown below include data from online surveys with
vendors (n=36) and buyers (n=18).
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Local Food Champion — Ferndale Market (left)
Inspiring Social Benefit — Indigenous Food Lab (center)
Innovative Local Sourcing — Hidden Springs Creamery (right)

An extended 4-
hour expo
provided ample
time for
networking /%
among the 200+ g #
attendees.

When you are busy being a maker and
starting a smail local food business, it
is hard to find the time to travel all
over to meet with buyers, and buyers
are very busy people as well! FEAST
creates a venue where both makers
and buyers can be the most efficient
with their time.

Melissa Driscoll,



The 11th annual FEAST! Local Foods Marketplace was our biggest yet! There was an increased
number of food and beverage businesses, 35% of which were new to the festival, and the total
attendee count was up by 25% over last year. In addition to samples and sales from 85
businesses, attendees enjoyed five engaging cooking demos, kids activities that included seed
crafts and veggie sampling with nutritionists, and over 300 people voting for their favorite
booth. The People's Choice Award was presented by John Monson of Compeer Financial to
Josey Chu of Madame Chu, a Southeast Asian sauces company out of Madison, WI who has
participated in every FEAST event since 2019 and was runner-up in the 2023 voting.
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# craft alcohol booths: 19
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n'l"l' E “ n n “ c E Total Attendance: 1,754
1,334 ticket holders + 420 others*
*exhibitors, sponsors, staff, volunteers

Ticket Sales

745 general admission
437 wristband (alcohol sampling)

Advance Sales (8/22-11/1): $7,993
Total ticket revenue: $ 19,323
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Awapp Madame Chu Kalahari Foods, Mango Man Cooks!
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EVENT SUGGESSES

- Oattendees won a gift basket Tull of
donated local foods

« 87% of vendors said they plan to
return for 2025.

MAGAZINE-V.7

« 56 pages

« 6,000 copies

« 50:50 ads: editorial

« 28 pages of ads
from 51 advertisers
including 23 food &
bev businesses, 18
technical assistance
and business
development orgs

WWW.LOCAL-FEAST.ORG/MAGAZINE
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https://www.local-feast.org/magazine

TNANKS M our: ymwmu.s'

MAYO GOLD
CLINIC
SILVER
BRONZE

Friends of FEAST!: The Bee Shed
Local FEAST! Groupie: ZenBusiness
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