
 

 

TALKING POINTS: ATTENDANCE AND SUPPORT FOR THE ARTS 

• Arts and creativity strengthen economic health by creating jobs in multiple industries, driving 

tourism, and providing opportunities for young people.  

• Seventy-six percent of all U.S. leisure travelers participate in cultural or heritage activities such as 

visiting museums. These travelers spend 60 percent more on average than other leisure travelers.  

• 72% of Americans attend arts or cultural events, such as the theater, museum, zoo, or a musical 

performance. Arts attendees spend $31.47 per person, per event, beyond the cost of admission 

(meals, retail, and lodging)—vital commerce for local businesses  

• 89% of Americans believe that museums provide important economic impacts back to their 

communities.  

• 68% of Americans agree that the arts improve health and the healthcare experience—and 73% 

favor government funding for arts in healthcare programs  

• 34% of arts attendees live outside the county in which the arts event takes place; they spend an 

average of $47.57 apiece. 14% of nonlocal attendees had a lodging cost and spent $162 per person. 

 

GENERAL TALKING POINTS: SUBJECTS ARTS ARE PART OF THE SOLUTION  

• Artists are 2nd responders helping to rebuild lives and communities during the crisis. Artists 

respond to civil unrest, mental health, and public health crises to provide critical services to 

communities.  

• Arts and creativity improve Texans’ health and well-being. Arts programs are one of the most 

effective treatments for trauma, depression, and anxiety, including among our nation’s veterans. Arts 

and creativity reduce our susceptibility to stress-related diseases. And arts therapies help to forestall 

Alzheimer’s and promote lifelong brain health, while stemming the tide of the opioid crisis.  

• Life expectancy increases the more you visit an art venue. A study conducted by the British 

Medical Journal showed that people who went to a museum or the theater once a month or even 

every few months had a 31 percent reduced risk of dying. We need arts more than ever before.  

• Arts and creativity make us stronger—as individuals, families, communities, states and as a 

country. They are a backbone of innovation, prosperity, and thriving people and places. Public 

funding for arts and creativity is a high-return investment that benefits every American in every city, 

town, and rural community nationwide.  

• Our industry is critical for economic development. We provide communities with a quality of life that 

attracts employers and retains employees.  



• Without arts and culture, without theaters, museums, symphonies, choruses and operas, or ballet, 

communities will suffer, employers will leave, and jobs will disappear.  

• Our industry is an economic driver for restaurants, bars, lodging, parking, and retail. According to 

the American for the Arts, for every admission ticket an art patron purchases, they will spend on 

average $31 each out to eat, at a bar, to park or stay overnight.  

• Arts-education experiences improve school engagement and college aspirations.  

• Arts organizations provide thousands of free programs to underserved communities.  

• Rice University’s Kinder Institute for Urban Research found arts-learning experiences benefit 

students in terms of reductions in disciplinary infractions, increases in compassion for others and 

improvements in writing achievement.  

• K-12 students who participated in one art museum field trip demonstrated stronger critical thinking 

skills, displayed higher levels of tolerance, and had more historical empathy.  

• The typical museum devotes three-quarters of its education budget to K-12 students.  

• After their families, Americans rank authentic artifacts in history museums and historic sites most 

significant in creating a strong connection to the past.  

• Children who visited a museum during kindergarten had higher achievement scores in reading, 

mathematics, and science in third grade than children who did not. Children who are most at risk for 

deficits and delays in achievement also see this benefit.  

• A study in Norway found that an appreciation of culture and the arts can lower the risk of anxiety 

and depression.  

• Frequent museum visits increase a person’s well-being to the same degree as making an 

additional $5,301 per year.  

• More people visited an art museum, science center, historic house or site, zoo, or aquarium in 

2018 than attended a professional sporting event.  

• Support for museums is robust regardless of political persuasion. 96% of Americans would approve 

of lawmakers who acted to support museums. The number is consistently high for respondents who 

consider themselves politically liberal (97%), moderate (95%), or conservative (93%).  

 

TALKING POINTS: COVID 19 IMPACT ON TEXAS ARTS, CULTURE, CREATIVE INDUSTRIES  

• The art and entertainment sectors are a vital part of Texas’ economy and need to be treated as 

such with safe and reasonable guidelines for reopening.  

• No business can be expected to survive without relief aid who have been forced to close to the 

public for eight plus months, with all indications they will not be able to reopen to full capacity until 

well into 2021.  

• Arts workers are real workers, vital economic and social contributors to our communities.  

• Artists and the individuals who work for arts organizations are real people with real jobs supporting 

themselves and their families and provide essential services to their community.  



• Our industry thrives on creativity and innovation. We are being called upon now to advocate not 

only for our survival but for the survival of arts and culture within Texas.  

• Highly trained classical musicians are talking about leaving the arts sector to find jobs in other 

industries because they cannot wait another year or more to get work again.  

• This is a business crisis and will soon be a civic and economic development crisis if institutions do 

not receive relief funding soon.  

• Online content is becoming increasingly challenging with licensing rights, delays in approval from 

social media giants like Facebook and Instagram, limited to no revenue streams, competition for 

attention over one medium, not to mention the huge paradigm shift for artists and presenters.  

• The arts also provide shared experiences in public spaces—a community connection that heals the 

loneliness caused by isolation and social distancing. The coronavirus toll is heavy, but the arts can 

be our greatest asset in recovering from the crisis socially and economically. Doing everything in our 

power to bolster the arts now will make our communities and states stronger later.  

• Recording performances, editing, and all the modifications needed to present quality performances 

via online stream all require huge amounts of up-front costs, which many live presenting houses and 

small performing arts organizations cannot mount given the already fragile ecosystem.  

• If our industry does not get financial help, this crisis will become an education and human service 

crisis as our programs and services support and uplift schools, hospitals, health care, elderly care, 

early childhood development, and the underserved.  

• Our institutions have made challenging and prudent business decisions to survive. Relief funding 

for arts and culture is a critical investment.  

• The vast majority of Texas performance venues depend on donors, grants, and often up to 50% of 

our revenue comes from ticket sales; donors, foundations, and our audiences are all in their own 

form of economic crises. 

 

SOURCE: 

Thank you, Californians for the Arts: https://www.californiansforthearts.org/statewide-arts-

awareness-campaign/#resources 
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